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» Short, snappy copy

Get straight to the point to not only capture
attention but also retain it.

» Appropriate tone of voice

Be conversational but avoid adopting an overly
casual tone of voice or using slang.

Clear purpose

Have a reason for texting and guide your
subscribers to the action you want them to take.

» Identification

Place your brand’s name front and centre so
your recipients know exactly who is messaging
them.

b Value

Consider the value you're offering via SMS e.g.
mMmake people feel special via offers exclusive to
SMS subscribers.

» Urgency

Add a sense of urgency to drive recipients to
take action.
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